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« According to the Organization for Economic Cooperation and Development (OECD), in
2010, approximately 69.5% of Mexican citizens aged 15 years and older were either
overweight or obese (Romo, 2011).

« This number marks a tripling in the rates of overweight and obesity in Mexico since
1980; a sharp incline that has alarmed public health officials as well Mexican
President Felipe Calderon (Romo, 2011).

 These elevated rates pose a major public health concern because overweight and
obesity are key risk factors for diabetes mellitus, cardiovascular disease, cancer,
infertility, respiratory disease, musculoskeletal disorders, depression and
psychological disorders, as well as other medical conditions (Harvard School Public
Health, 2012).

« To address this issue, the Mexico City Government created “Muévete y Métete en
Cintura” (“Move It and Get in Shape”), a program implemented in November 2008 to -

« Though the goals of the campaign “Muévete y Métete en Cintura” are clearly
defined and well-intentioned, the program is weakened by its lack of progress
assessment and evaluation.

« Furthermore, the program inefficiently targets the overweight and obese
populations of Mexico City; its broad approach to health promotion is not fully
accessible to those who need it most.

 To become a more effective and successful campaign, focus must shift from the
program’s efforts and outreach to its results and long-term health impacts.

 The program design must be altered to better serve populations at-risk for the
adverse health effects of overweight and obesity.

* The current program model conflicts with the social determinants of health
framework because the program design is inconsiderate of its target audience

address the high rates of overweight and obesity in Mexico and does not take into account the lifestyle and work commitments of the groups
) ) ' This image shows an example of a workplace in Mexico City that is participating in who would most benefit from its interventions
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. Primarily an awareness campaign, “Muévete y Métete en Cintura” sponsors directors should schedule more workshops, information sessions, and rallies in

information sessions, rallies, group exercise events, and an online discussion forum, RESULTS the evenings so that people who are working during the day are able to attend.
all of which promote “healthy lifestyle decisions,” including eating a balanced and * |n addition, the program could make itself more appealing to overweight and
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. * |t is also reported that in September 2012, approximately 34,000 physical activity
: MUEVETE workshops had been held, and more than 641,000 health education pamphlets and
vy METETE EN CINTURA q . . . . .
CON NOSOTROS educational materials had been distributed at campaign events and rallies.

(Noticieros Televiso, 2012).

* In addition, 241,000 people attended an estimated 30,000 nutrition education
sessions, and 110,000 employers implemented one or more of the health tips
recommended by the program. (Carrasco, 2011; Noticieros Televiso, 2012).

The image on the left shows a medical professional measuring a patient to determine his waist-
to-hip ratio. The two images on the right are logos associated with the “Muévete y Métete en LIMITATIONS OF PROGRAM
Cintura” campaign and “No a la Obesidad” online community.

“Muévete y Métete en Cintura” program logo
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 The program’s website, entitled “No a la Obesidad” (“No to Obesity”) features these
six categories and strategies for achieving each of them.

* The online community also offers free workout plans and videos, healthy meal plans
and recipes, dietary guidelines and weight loss tips, and a discussion forum for
participants.

This image shows a city-wide exercise promotion event, a bicycle race through
The image on the left shows a school nurse measuring the height and weight of a young one of the main streets of the capital.

student to calculate her BMI (body mass index). The image on the right shows an example of a I‘\f\exi,co D.F. Pulblic Health Servj,ces logo, Sponsor of
rally sponsored by the program promoting healthy eating habits and physical activity. Muevete y Metete en Cintura” program
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